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Déi véi cdc doanh nghiép ban lé, hiéu biét hanh vi nguoi tiéu ding la diéu kién tién quyét dé
doanh nghiép ton tai va phat trién trong méi trwong kinh doanh truyén thong ciing nhir trong méi
truweong truc tuyén. Do d6, muc dich ciia bai viét nay la nghién hanh vi mua sam truc tuyén ciia
cdc nhém khéach hang c6 giéi tinh khéc nhau. Trén co sé do, dé xudt mét sé gidi phap nham thiic
ddy khdch hang mua sam trwc tuyén nhiéu hon. Dé dat dwoc nhitng muc tiéu ndy, nghién civu sir
dungphuangphdp diéu tra bc%ng bang cdu héi. Cac bang héi nay dwoc thu thip triec tiép va qua
mang [nternet Két qua thu vé dwoc 221 phiéu hop 1é va két qua phan tich cho thdy c6 su khdc
biét vé ching loai hang héa va tan sudt mua sam truc tuyén gitta khdach hang nam va nir.

Tir khéa: gi6i tinh, khach hang, mua sim truc tuyén.

1. D3t vin dé

Mua siam tryc tuyén di tro thanh mot phuong
thirc mua sam pho bién va ngay cang phat trién trén
thé gi6i cling nhu tai Viét Nam. Ti 1& nguoi tiéu
ding mua sim tryc tuyén khong ngimg gia ting
theo thoi gian. Tuy nhién, ti 1€ nguoi tiéu dung Viét
Nam tham gia mua sdm truc tuyén van con thap hon
rt nhiéu so Vi cac nude trong khu vue va trén thé
gi61 (Asia digital marketing association, 2012). Mot
trong nhitng nguyén nhan quan trong cia van dé nay
d6 1a nhirng ngudi ban hang truc tuyén chua thue su
am hiéu khach hang muc tiéu ctia minh. Do do, dé
thu hiit va khuyén khich khach hang mua sam tryc
tuyén nhiéu hon thi nghién ciru hanh vi cta ho 1a
didu khong thé thiéu ddi voi cac doanh nghiép va ca
nhan ban hang tryc tuyén. Boi vi, hiéu biét nguoi
tiéu dung 1a van dé then chét, 1a diéu kién tién quyét
dé c6 thé thanh cong trong moi trudng canh tranh
ngdy cang gay git (Vi Huy Thong, 2010). Tuy
nhién, hanh vi nguoi tiéu dung lai chiu anh hudng

boi nhimng ddc diém c4 nhan nhu: gidi tinh, d6 tudi,
trinh d hoc van,... Vi vy, nghién ctru hanh vi mua
sam truc tuyén ciia cac nhom khach hang cé giGi
tinh khac nhau 1a diéu cin thiét d6i v6i cac doanh
nghiép va c4 nhin ban hang truc tuyén trong viéc
am hiéu khach hang muc tiéu ctia minh.

Mic du, trén thé gi6i hién nay di co rat nhiéu
cong trinh nghién ctru vé hanh vi mua sim truc
tuyén giita cac nhom khach hang c6 gi6i tinh khac
nhau nhung két qua ctia cac nghién ctru ndy van ton
tai su khac biét, mot trong nhitng nguyén nhan gy
ra su khéc biét nay la do su khac nhau vé vin hoéa
giita cac qudc gia (Chau va cong su, 2002; Ko va
cong su, 2004; Park va Jun, 2003; Zhou va cOng su,
2007). Do d6, Delafrooz va cong su (2010) cho
rang, mua sam truc tuyén van can phai nghién ctru
k¥ hon trong bdi canh cu thé ¢ cac qudc gia khac
nhau. Chinh vi vay, nghién ctru hanh vi khach hang
mua sim truc tuyén trong diéu kién, hoan canh cu
thé ctia Viét Nam khong nhiing c6 ¥ nghia vé mat
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thuc tin ma con dong gép vé mit 1y luan nham bd
sung va hoan thién hon nira két qua cia cic cong
trinh nghién ctru trudc day.

Xuit phat tir nhiing 1y do trén, bai viét nay s& tim
hiéu su khac biét trong hanh vi mua sdm truc tuyén
cta cac nhom khach hang c6 gidi tinh khac nhau.
Trén co sé d6, d& xuat mot sé giai phap cho cac
doanh nghiép va c4 nhan ban hang tryc tuyén nham
thiic day khach hang tham gia mua sim truc tuyén
nhiéu hon.

2. Tong quan cac cong trinh nghién ctru

Hanh vi mua sdm truc tuyén chiu sy tac dong cia
rat nhiéu nhan t6. Theo Nguyén Thi Bao Chau va Lé
Nguyén Xuin Pao (2014), hanh vi mua sim truc
tuyén ciia nguoi tiéu ding chiu sy tic dong cua cac
nhan t6 nhu: rai ro vé tai chinh va san pham, da
dang vé lya chon hang hoa, niém tin, tinh dap ung
cua trang web, rui ro vé thoi gian, sy thodi mai, su
thuan tién, gia c4,... Tuy nhién, hai tic giad nay chua
dé cap dén su khac biét trong hanh vi mua sdm truc
tuyén giita nhimg khach hang cé gi6i tinh khéac
nhau. Trong khi d6, nhiéu tic gia cho rang gidi tinh
la mot trong nhitng dic diém ca nhan cia khach
hang c6 anh hudng rit 16n dén hanh vi cta ho
(Burke, 2002; Doolin va cong sy, 2005; Goldsmith
va Flynn, 2005; Hasan, 2010; Kau va cdng su,
2003; Rodgers va Harris, 2003; Venkatesh va Mor-

ris, 2000; Wu, 2003; Yorik va cong su, 2011).

Do vy, nghién ctru hanh vi mua siam truc tuyén
gitra cdc nhom khach hang co6 gidi tinh khac nhau da
duogc rat nhidu nghién ctru thuc hién. Cac nghién
ctru ndy phén tich tic dong ctia gidi tinh dén hanh vi
mua sdm truc tuyén & rat nhiéu goc do khac nhau.
Mot s6 nghién ciru coi gidi tinh 1a bién kiém soat
(Venkatesh va Morris, 2000; Yeh va cong su, 2012),
mot s6 nghién ctru khac lai coi day 1a cac bién doc
1ap (Cho va Workman, 2011; Doolin va cong su,
2005; Wu, 2003), mot sd nghién ctru coi day la
nhitng nhan t6 tic dong tryc tiép dén hanh vi mua
sam truc tuyén (Doolin va cong su, 2005), trong khi
d6 mot s6 nghién ctru lai coi day 1a nhiing nhan t6
tac dong gian tiép dén hanh vi mua sim tryc tuyén
cua khach hang (Cho va Workman, 2011; Wu,
2003).

Mic du da co rat nhiéu cong trinh nghién ctu vé
mdi quan hé giira gidi tinh ctia khach hang va hanh
vi mua sam truc tuyén ctia ho nhung két qua cia cac
nghién ctru nay van con ton tai mot s6 khac biét nhat
dinh (xem bang 1). Theo Hernandez va cdng su
(2011), hanh vi mua sdm truc tuyén hién tai va
tuong lai khong chiu sy tac dong boi gioi tinh cua
khach hang. Tuy nhién, mot s6 nghién ctru lai cho
rang nam gidi mua sam tryc tuyén nhiéu hon nir gisi
(Doolin va cong su, 2005; Hasan, 2010; Rodgers va
Harris, 2003; Venkatesh va Morris, 2000; Wu, 2003;

Bang 1: Thong ké cac nghién ciru ¢é lién quan

Két luan Téc gia
Wu (2003)
Venkatesh va Morris (2000)
Rodgers va Harris (2003)
£ £ . Hasan (2010)
Nam gidi mua sam tryc tuyén hon nir gidi
Yoriik va cong su (2011)

Doolin va cong su (2005)

Phy nit mua sam tryc tuyén hon nam gidi

Kau va cong sy (2003)
Goldsmith va Flynn (2005)
Burke (2002)

Gi6i tinh khong anh huong dén hanh vi mua

sam truc tuyén

Hernandez va cong su (2011)

Nguon: Nhom tac gia tong hop tir cic nghién ctru trude day
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Yoriik va cong su, 2011). Nguoc lai voi quan diém
trén, mot sé nghién ctru lai cho rang kha niang mua
sam tryc tuyén ciia nit giéi cao hon nam giGi
(Burke, 2002; Goldsmith va Flynn, 2005; Kau va
cong su, 2003).

Xuét phat tir nhig diém con chua théng nhat
trong cac cong trinh nghién ctru trude ddy vé hanh
vi mua sam tryc tuyén cta nhimg nhém khach hang
¢6 gidi tinh khac nhau, bai viét nay s& tim hiéu su
khac biét trong hanh vi mua sim truc tuyén giita cac
nhom khach hang c6 gidi tinh khac nhau trong boi
canh cy thé cia Viét Nam. Qua do, gitp cac doanh
nghiép va ¢4 nhan ban hang truc tuyén am hiéu hanh
vi ctia nhling nhom khach hang c6 gioi tinh khac
nhau. Va trén co s d6, nhom tac gia dé xuét cac giai
phap nham thuc day khach hang tham gia mua sim
truc tuyén nhiéu hon.

3. Phwong phap nghién ciu

Sau khi tién hanh nghién ciru tai ban tir cac ngudn
dit liéu thir cip, nhom tac gia tién hanh phong van
sau 10 khach hang - nhiing nguoi thuong xuyén su
dung Internet vao muc dich mua sam. Dua trén Kkét
qua nghién ciru tai ban va phong van sdu nhom tac
gia tién hanh x4y dyung bang hoi dé phuc vu cong tac
diéu tra trén dién rong. Trude khi tién hanh diéu tra
trén dién rong, phiéu diéu tra duogc gui tdi mot )
khach hang dé kiém dinh thir. Vé co ban phiéu diéu
tra duogc chép nhan, chi phai diéu chinh mot sb van
dé lién quan dén ngir nghia dé ngudi tra 101 tranh
hiéu sai y nghia cta cac cau hoi va thay ddi thiét ké

mot s6 cau hoi dé thuan tién cho viéc tra 161 cau hoi.

Mau nghién ctru dugce liy theo phwong phéap
thuan tién tir tong thé nhiing khach hang sir dung
Internet tai Viét Nam. Cac bang héi dugc gui truc
tiép va thong qua mang Internet (thu dién tir, mang
xd hoi va cac dién dan) dén cac ddi tuong nghién
ctru. Thoi gian thu thap dir li€u dugc thyc hién tur
thang 3 dén thang 9 nam 2013. Két qua thu dugc 88
phiéu qua mang Internet va thu dugc 182 phiéu
bang phwong phép truc tiép. Tét ca cac phiéu dugc
thu thap qua mang Internet déu hop 1¢, boi vi nguoi
tra 101 phai dién dy du thong tin méi c6 thé gui
phiéu di duoc. Trong s6 182 phiéu thu thap bang
phuong truc tiép co 49 phiéu khong hop 1¢ do thiéu
thong tin, tat ca cac bang hoi nay da duoc loai bo
truée khi tién hanh xt 1y dir liéu. Do d6, sb luong
bang hoi chinh thirc duge dua vao st dung dé phan
tich 1a 221 bang, bao gdm 88 bang thu thip qua
Internet va 133 bang thu thap truc tiép.

4. Tac dong ciia giéi tinh dén hanh vi mua sim
truc tuyén

Theo két qua didu tra cia nhom tac gia, trong
tong s6 221 ngudi sir dung Internet & Viét Nam, c6
137 nguoi sir dung internet vao muc dich mua sim
tryc tuyén, chiém khoang 62%, sd ngudi sir dung
internet nhung chua bao gid mua sam truc tuyén 1a
84 nguoi, chiém khoang 38%.

Trong sb nhitng khach hang sir dung Internet vao
muc dich mua sim truc tuyén, ti 16 mua sim cua
khach hang nam gidi cao hon ti 1¢ mua sim cua

Hinh 1: Ti 1é khach hang sir dung internet vao muc dich mua sim truc tuyén

Khong mua sim truc
tuyen
38%

Nguon: Theo s0 li€u dicu tra cia nhom tac gia
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Hinh 2: So sanh ti 1¢ mua sam trywc tuyén gitrta nam va nir

khéch hang nir gidi. Tuy nhién, sy khéac bict nay la
khong qua 16n. Theo két qua diéu tra, ti 1¢ khach
hang nam giéi mua sim tryc tuyén chiém khoang
53%, trong khi ti 1& khach hang nir gioi chiém
khoang 47%. Két qua nay mot phan xuét phat tir
thoi quen kiém tra hang hoa tryuc tiép trudc khi mua
sam. Tra 10i cau hoi “Nhing 1y do khién anh/chi
khong mudn mua sim qua Internet”, c6 khoang hon
76% khach hang nit gi6i cho biét Iy do ho khong
mua sim truc tuyén 1a khong duge nhin tryc tiép va
thir san phiam nhu trong mua sim truyén thong,

Nguon: Theo s0 li¢u diéu tra cua nhom tac gia

trong khi do, con s6 nay cta khach hang nam giéi
khoang 65%.

Mic du ti 1é mua sim truc tuyén cua khach hang
nir thdp hon nam nhung cudng d6 mua sim truc
tuyén trong nim vira qua ctia nit gii c6 xu hudng
cao hon nam gidi. Tuy nhién, su chénh léch nay
cling khong quéa 16n. 100% khéach hang n&r gioi
(nhitng nguoi da ting mua sam tryc tuyén) di mua
sam truc tuyén it nhdt mot 1an trong nim vira qua.
Trong khi d6, khoang 5% khach hang nam gioi
(nhitng nguoi di timg mua sim truc tuyén) di

Hinh 3: So sanh cwong do mua sam truc tuyén gitra nam va nir
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Nguon: Theo so li€u diéu tra cia nhom tac gia
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Hinh 4: Cac san phim thuwdong dwge mua sim tryc tuyén

80.0%
68.1%
70.0% 63.19
60.0% H Nam
50.0%
40.0% 36.9%
27.7%
30.0% o 21.5% 9.8%
20.0% 8-1% 13.9% 16.5%
D7 1.1% 7% .7 °10.8%
10.0% 6.2 2% 4.6%.2% 4.6% 40,
0.0%
Sach, Quando, Phan  Phan Amnhac, Cicdich Luong Giadung Khac
bdo, tap san phdm cirng, mMEem phimanh wvutdi  thuc,
chi,tdi  thoi  phan  Ung chinh,  thuc
liu trang mém dUn.QA ngan  Pham
méy tinh cho dién hang, bao
thoai di hiém
doéng

khong tiép tuc mua sam tryc tuyén trong nim vira
qua. Ciing theo két qua diéu tra, ti 16 khach hang
nam giéi mua sdm truc tuyén tir 1 dén 2 1an trong
niam vira qua khoang 47,2% trong khi con s nay
cua nir gioi khoang 47,7%. Khoang 20,8% khach
hang nam gi¢i mua sim tryc tuyén tir 3 dén 5 lan;
trong khi nit gidi khoang 23,1%. Tuong tu, khoang
26,4% khach hang nam gi¢i dd mua sim tryc tuyén
hon 5 1an trong nam vira qua; ti 1é nay cta khach
hang nit khoang 29,2%. Tan sudt mua sim truc
tuyén ctia khach hang nit gi6i cao hon nam gidi mot
phan do cac san pham dugc khach hang nit gidi wa
chuong mua sim tryc tuyén la nhiing san pham
dugc sir dung thuong xuyén hang ngay nhu: luong
thuc, thuc pham.

Céc san phdm thuong duge mua sam tryc tuyén
cling c6 su khac biét ro rang gitta khach hang nam
va nir. Quan 4o va cac san pham thoi trang 1a nhiing
san phdm dugc khach hang ca nam va nit thuong
xuyén mua sim truc tuyén véi ti 1& tuong tng 1a
63,1% va 68,1%. Tuy nhién, khach hang nam gioi
¢6 xu huéng mua sach bao, tap chi, tai liéu, phan
ctmg, phin mém may tinh va cac tng dung cho dién
thoai di dong ciing nhu cac dich vu tai chinh nhiéu
hon nir gigi. Trong khi do, lvong thuc, thuc phém,
am nhac va phim anh 1a nhimg san pham duoc

Nguon: Theo so liéu diéu tra cia nhom tac gia

khach hang nit giéi mua sam tryc tuyén nhidu hon.

5. Két luan va kién nghi

Ti 1€ mua sdm truc tuyén va tin suit mua sdm
truc tuyén cua khach hang nam va nir co su khac
nhau, khach hang nam gi6i c6 xu huéng mua sim
tryc tuyén cao hon nit giéi nhung tan suit mua sim
cua khach hang nir lai c6 xu huéng cao hon nam
gidi. Tuy nhién, sy chénh 1éch nay 1a khong qua 16n.
Do do, trong giai doan hi¢n nay, cac doanh nghiép
va ca nhan ban hang tryc tuyén nén c6 thai do uu
tién dén hai nhom khach hang nay nhu nhau. Mit
khac, ching loai san phdm thuong duge mua sim
truc tuyén boi hai nhom khach hang c6 sy khac biét
16 rét. Vi vay, dé thu hat khach hang mua sam truc
tuyén nhiéu hon, cac doanh nghiép va ca nhan ban
hang qua mang can cha y lya chon ching loai san
pham pht hop v6i nhu cau hai nhém khach hang
nay.

Trén phuong dién 1y thuyét, tit ca cac san pham
dugc ban theo cach truyén thong déu co thé ban qua
kénh truc tuyén. Tuy nhién, do dic diém cua timg
loai san pham va dic diém gidi tinh ciia khach hang
nén c6 nhimg san pham dugc nhém khach hang nam
giéi ua chudng mua sim qua kénh truc tuyén hon
nhom khach hang nit gioi nhu: sach bao, tap chi, tai
liéu, phan cimg, phan mém may tinh, phdn mém
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ung dung cho dién thoai va hang gia dung. Trong
khi d6, nhitng san pham dugc nhom khach hang ni
giéi wa chuong mua sim qua Internet hon nhom

nhém khach hang khac nhau. Hon nita, dé thu hut
khach hang mua sdm truc tuyén nhiéu hon, trude

mat cac nha ban l¢ truc tuyén nén lya chon nhiing

khéach hang nam gidi la: sdn pham thoi trang, quan san phm duge khach hing a chudng mua sim qua

40, am nhac, phim anh va luvong thuc, thuc ham. R B x , 2 ..
4 P gt b kénh truc tuyén nhu quan 4o, san pham thoi trang,

Do d6, cac doanh nghiép va ci nhan ban hang o "0 100 chi Tinh kién may tinh, phin mém
truc tuyen can phai lya chon nhitng san pham dé ban | . o o
. i1 . .. ung dung cho may tinh va dién thoai di dong hay
qua mang Internet phu hop véi khach hang muc tiéu

ctia minh. Hodc khi da Iya chon dugc san pham dé lwong thye, thyc pham: Khi khach' hang c6 t}}al do
ban truc tuyén thi phai xac dinh ding khach hang tich cyc hon véi mua sam tryce tuyén thi co thé phat
cho nhiing san pham d6. Pong thoi qua d6 dé xac  trién phuong thirc ban hang nay cho tat ca cac loai

dinh cac bién phap marketing phtt hop véi nhitng  san pham c6 nhu cau trén thi truong.(J
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Gender differences in online shopping in Vietnam
Abstract:

Understanding consumer behavior is very important for retailers in both online and offline business envi-
ronment. Hence, this paper aims to examine the online shopping behaviors of the customer groups with
gender difference and suggests some solutions to promoting online shopping. To achieve this objective, a
survey using questionnaires was conducted. The questionnaires were sent to the respondents directly and
through the internet. 221 valid questionnaires were collected. The research results show that there are dif-
ferences between male and female customers in terms of types of goods purchased and online shopping fre-
quency.
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